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Realizing a sustainable society and enhancing corporate value through a cycle of value creation

■Politics
　
・Decarbonization
・Green Transition

■Economy
・US-China Hegamony 
　Struggle
・Geopolitical risks

■Social
・Climate Change
・demographic changes
・Growing awareness of 
　wellbeing

■Technolory
・Accelerate of DX
・Evolution of the Metaverse
・The rise of the space Business

Intellectual Capital

Human Capital

Manufactured Capital

Social and 
Relationship Capital

Nature Capital

Financial Capital

■Shareholders 
　　　　　　and Investors
・Sustainable growth and  share-
   holder returns
・Timely and  applropiate 
    information diclosure

■Customers
・Providing safety and   reliable 
　products
・Flexibly responding to a variety
   of needs 

■Business Partners
・Fair and equitable transactions
・Sustainable profits for both 
   parties

■Employees
・Providing a healthy, energetic 
   work environment

■Environment
・Contributing to the creation 
   of a decarbonized,  recycling-
   ‒based society
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